
Like everything else at Land O’Lakes, sustainability starts on the farm. 
Our farmer-owners are committed to using safe, proven agricultural 
technology to enhance quality, productivity and sustainability, in both 
crop and livestock production. It’s all part of a larger eff ort to operate 
without adverse impacts on the environment.
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Land O’Lakes is more than premium dairy products. We are an organization committed
to quality, se� ice e�  ciency and innovation. ‘Connecting Farm to Table’ will help you 
understand how LAND O LAKES® products and se� ices can help you succeed in the 

challenging foodse� ice marketplace. � is edition highlights our e� orts to use and promote 
best practices in farm to table environmental sustainability.

Protecting the environment is inherent to our values as a farmer-owned cooperative, and 
our vision has always embraced responsible stewardship of the earth. Our sustainability 

initiatives are o� en company-wide and cross-functional, yet all come back to minimizing 
our impact on the environment, feeding more people using fewer resources, and 

respecting future generations with the choices we make today.

From our member farms to our industry partnerships and corporate facilities, we aim
to make a positive diff erence in everything we do. And, in turn, demonstrate a 

commitment to our foodservice partners and their customers.
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Promoting environmental stewardship and sustainability isn’t 
the job of one person or one company alone. So, Land O’Lakes 
works in collaboration with industry partners to develop broad 
and meaningful programs that benefi t the entire food 
production industry.

Field to Market: � e Keystone Alliance for Sustainable Agriculture 
As a member of this diverse group of organizations, we work to better defi ne, measure and promote 
sustainable crop production for the food, fi ber and feed industries.

� e National Dairy FARM (Farmers Assuring Responsible Management) program
Land O’Lakes helped establish FARM to aid U.S. producers in upholding the highest standards
for sustainable animal care and quality assurance. 

� e Innovation Center for U.S. Dairy 
We’re helping the Center calculate the carbon footprint of America’s dairy supply chain. Using that 
number as a starting point, we aim to reduce industry carbon emissions 25% by the year 2020.

We provide all of the products and insights our producers need to achieve this goal. 
Land O’Lakes milk production specialists help optimize dairy yields, and similarly, 
the Winfield Solutions Answer Plot® program is set up to maximize crop production. 
These resources help our farmer-owners continually deliver more, all while using 
less – the foundation of sustainable food production.

As leaders in the dairy industry, we are proud of the progress being made. � e chart below 
illustrates how the industry now produces more milk with fewer cows, thus greatly reducing 
the overall environmental footprint.

number as a starting point, we aim to reduce industry carbon emissions 25% by the year 2020.
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Did you know?

� e United Nations projects food production must increase 70% by 2050 to feed the 
world’s booming population. Our commitment to sustainability and productivity has 
never been more important.

Pounds Of MilkU.S. Dairy Cows
DAIRY INDUSTRY PRODUCTIVITY

123 billion pounds11 million cows

189 billion pounds9 million cows

1977

2009
56% more milk16% fewer cows



Land O’Lakes is reducing the use of water, energy and other resources
in all of our operations. When combined with our eff orts to generate 
less waste, increase recycling and rely more on renewable resources,
the favorable impact on the environment is undeniable.

Energy 
We aim to cut energy use per pound of product produced by 25% over 10 years, 

and we’ve already hit 10%! 70+ projects are being pursued, from lighting 
upgrades to onsite power generation.

Water 
Our goal is to reduce water usage per pound of product produced by 25%

over 10 years. � rough projects like capturing, treating and reusing, we have
a 6.5% reduction so far.

CO2 emissions 
As with our energy and water programs, the target is a 25% reduction over

10 years. To date, we have decreased greenhouse gas emissions by a solid 5%.

Transportation
Greater use of rail and intermodal transportation has cut diesel consumption 
by 15.6 million gallons. And by optimizing route effi  ciency, we save energy and 

provide better service.

Packaging 
We’re always seeking to minimize packaging and incorporate more

recycled materials. Between 2006 and 2009, we reduced
paper usage by 450+ tons.

Employee engagement 
Our “Growing Green Team” and intranet “dashboard” help employees be 
mindful of paper usage, recycling programs and other environmental issues.

It’s saved over 2 million sheets of paper at our headquarters alone!

Learn how minimizing our environmental footprint plays a role in the big picture
by reading the Connecting Farm to Table “Social Responsibility” edition.

Land O’Lakes Butter and Spreads Plant
Kent, Ohio

by reading the Connecting Farm to Table “Social Responsibility” edition.
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What do our sustainability initiatives mean for you?

Connecting with your customers – patron buying preferences are 
increasingly moving toward sustainable products and eco-friendly companies, 
so you need a partner who exhibits a real commitment in this area

Peace of mind – as the world strives to feed a booming population, 
know that we are committed to leading the way to improve productivity 
while protecting the earth’s precious resources 

A reliable partnership – with our eff orts to build a fruitful tomorrow,  
count on our legacy of quality to continue well into the futurecount on our legacy of quality to continue well into the future

FOODSERVIC
E
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From our long-standing history as a farmer-owned cooperative, to our state-of-the-art 
manufacturing plants, to our customer-driven services, to the patron-pleasing power of 
the LAND O LAKES brand, we invite you to learn how our broad resources help build 
your business – from farm to table. Other soon-to-be-available ‘Connecting Farm to Table’ 
editions include:

OUR FARMS

 A History of Innovation

 Community-Based Farming

 Social Responsibility

OUR PLANTS

 Our Quality Promise

 Operational Excellence

OUR SERVICES

 R&D Technical Expertise

 Culinary Resources

 Farm-Fresh Products

 Managing Dairy Markets

THE TABLE

 Patron Insights

 Brand Power


